
Senior Media & Communications Manager 

Policy & External Affairs 

 

July 2026 



 



 



 



 





 



 

 

SENIOR MEDIA AND COMMUNICATIONS MANAGER 

POLICY & EXTERNAL AFFAIRS DIRECTORATE  
 

Who we are 

 

Youth Futures Foundation is the national What Works Centre for youth employment, with a specific 

focus on marginalised young people.  

 

What we do 

 

We find and generate high-quality evidence to better understand England’s’ youth unemployment  

and inactivity challenge, and most importantly to learn what solutions work to address this. We do 

this through bringing together the best evidence already in existence and build on this by 

conducting original research and testing and evaluating promising interventions to produce much 

needed new evidence where there are gaps.  

 

We put evidence into action with policy makers, employers and funders who have the means to 

make direct impactful change for young people. We do this through translating the evidence 

practically for stakeholders to use and understand, and through partnerships and engagement to 

influence, inform and support them as decision makers to back evidence-based interventions that 

work. 

 

Youth Inclusion 

 

Throughout our work, we proudly involve the voices, perspectives and participation of young people 

experiencing marginalisation, through our Future Voices Group, our young Board members and 

beyond. We believe that the young people who are most affected by the system have invaluable 

perspective and experience, and therefore must be at the heart of efforts to change it.  

 

We actively ensure that all young people engaged with Youth Futures Foundation meaningfully 

influence our work and advocate within the employment system while also developing their skills 

and personal outcomes. Our Future Voices Group programme harnesses these insights to craft 

impactful narratives that influence the knowledge, practice and behaviour of key actors and 

audiences within the system such as policymakers and employers. The group also participate in 

decision-making and projects throughout Youth Futures.  

 

 

   Term: Permanent - Full Time – 37.5 hours per week,  

We offer flexible working and consider alternative patterns of work. 

Salary:  £47,226 to £53,364 depending on skills & experience 

Reporting to: Head of Strategic and Corporate Communications 

Direct reports: Shared line management of the Senior Public Affairs and Communications Officer  

Location: This role can be based at any of our hubs located in London, Birmingham or Leeds.  We 

currently operate a hybrid model of two-days per week in the office and three-days from home. 

You must also be prepared to travel to the other hubs and other locations as required for the 

purpose of this role, which may occasionally require overnight stays.  



Job Description 

 

Youth Futures Foundation is looking for a creative, organised and experienced media and 

communications professional to join our External Affairs team within the Policy and External Affairs 

Directorate. 

 

Reporting to the Head of Strategic and Corporate Communications, the role will manage our press 

office and lead our media engagement activity to support our strategic impact and 

communications objectives, aligned to our business plan and wider corporate strategy.  

 

The postholder will use their skills and experience to help engage a range of media outlets on our 

expertise, insights and evidence on youth employment, placing our spokespeople appropriately for 

a variety of opportunities. The role will also work closely with wider External Affairs colleagues and 

teams across the organisation to build our corporate impact narrative. This includes building a 

thorough understanding of our wide variety of programmes such as Building Futures, Connected 

Futures, What Works in Recruitment & Retention and more, to develop compelling storytelling 

aligned to real-time insight and linked to the public interest and policy agenda that raises the profile 

of our work. 

 

Experience of leading and managing a busy press office is an essential pre-requisite for the post-

holder. At a time when youth employment is a high priority for Government and the news agenda, 

the post holder must also be able to demonstrate policy and political literacy and high comfort 

levels when working with policy, research and public affairs colleagues. Experience of briefing and 

working with senior leaders is key, as is a strong antennae for identifying risk and opportunity.  

 

This role is perfect for a proactive and agile professional with strong writing skills, who is excellent at 

building relationships internally and externally and able to engage external stakeholders and 

partners. The ability to translate complex evidence into professional, accurate but engaging media 

and audience friendly content is key. 

 

At a time when the youth employment agenda is so prominent, this role presents an exciting 

opportunity to be part of Youth Futures’ mission to help every young person achieve good work. 

 

Key Responsibilities 

 

The role encompasses three broad areas: 

 

1. Management of Youth Futures’ press office and media relationships 

 

❖ Act as a core owner of high-profile journalist relationships, building strong relationships with 

national, regional, and trade media to increase awareness of Youth Futures’ evidence, insights 

and expertise on youth employment.  

❖ Prepare senior leaders and spokespeople for external media opportunities including providing 

clear written briefs and messaging.  

❖ Oversee robust processes that monitor and manage media activity including working with Head 

of Strategic and Corporate Communications to identify reputational risk and issues. 

❖ Develop and maintain a forward-looking media engagement plan, identifying opportunities to 

proactively secure coverage aligned to organisational priorities. 

❖ Lead the development of reactive media responses, ensuring timely, accurate and consistent 

messaging across all external communications. 

❖ Supported by the Head of Strategic and Corporate Communications, manage high-profile, 

sensitive or contentious media enquiries and issues. 

❖ Ensure media activity is effectively monitored, evaluated, providing regular insight and 

recommendations to inform future communications activity. 

https://youthfuturesfoundation.org/what-we-do/flagship-programmes/building-futures/
https://youthfuturesfoundation.org/what-we-do/flagship-programmes/connected-futures/
https://youthfuturesfoundation.org/what-we-do/flagship-programmes/connected-futures/
https://youthfuturesfoundation.org/what-we-do/flagship-programmes/what-works-for-recruitment-and-retention/


 

 

2. Media engagement strategy, planning and content production 

 

❖ Work with the Head of Strategic and Corporate Communications to deliver a press engagement 

strategy that helps position Youth Futures as a ‘go-to’ source for media and other external-facing 

activity 

❖ Work closely with our programme teams, identifying impactful case studies on the work we are 

doing with young people, sector organisations, employers and more - developing them into 

compelling content for media, corporate publications (such as our Annual Review) and for 

drumbeat activity on our corporate channels. 

❖ Collaborate with research colleagues and programme teams to deliver communications plans 

that amplify the impact of our activity and support our organizational goals.  

❖ Lead the planning and delivery of integrated media campaigns that support key organizational 

announcements, research publications and programme milestones. 

❖ Identify emerging policy, media and stakeholder opportunities to strengthen Youth Futures’ 

profile and influence within the youth employment sector. 

❖ Work closely with digital communications colleagues to maximize the reach and impact of 

earned media through owned channels. 

❖ Be accountable to ensure content on our social channels (i.e., LinkedIn and X) is timely, 

appropriate and supports our corporate narrative and audience needs – supported by the 

Senior Public Affairs and Communications Officer and the Strategic Communications Manager. 

❖ Develop and maintain compelling media assets, including press releases, opinion pieces, 

briefing materials and Q&A documents, to support strategic communications objectives. 

❖ Use media monitoring and audience insight to evaluate performance and continuously improve 

press and engagement activity. 

 

3. Management of Senior Public Affairs and Communications Officer 

 

❖ Co - line manage the Senior Public Affairs and Communications Officer (responsibility shared 

with the Public Affairs Manager), ensuring all their objectives and personal development plans 

support overall team, departmental and organizational objectives  

❖ Provide coaching, guidance and constructive feedback to support the professional 

development and performance of the Senior Public Affairs and Communications Officer. 

❖ Support the Senior Public Affairs and Communications Officer in building strong internal and 

external stakeholder relationships that advance team objectives. 

4. General Management 

❖ Act as a proactive support within the wider External Affairs team, supporting with queries.  

❖ Provide advice and support to the Head of Strategic & Corporate Communications on team 

needs and resourcing to ensure effective operations and quality of outputs.  

❖ Delegate and oversee work effectively, ensuring priorities are managed appropriately and 

deliverables are completed to a high standard. 

❖ Foster a collaborative and inclusive team culture, encouraging knowledge sharing and 

continuous improvement across the Corporate Communications function. 

❖ Support the Senior Public Affairs and Communications Officer in building strong internal and 

external stakeholder relationships that advance team objectives. 

❖ Ensure effective workflow planning across communications activity, balancing resources and 

priorities to meet organizational needs and deadlines. 

 

 
 



 
Person Specification 

 

  Essential Desirable 

Knowledge, experience and abilities  
  

Significant experience managing a busy press office function within a public, 

third-sector or policy-focused organisation. 

X 
 

Proven track record of developing and maintaining strong relationships with 

national, regional, trade and specialist media. 

x 
 

Experience developing and delivering proactive media and engagement 

strategies aligned to organisational objectives and reputation. 

X 
 

Experience leading integrated media campaigns and supporting major 

organisational announcements, publications or launches. 

X 
 

Experience working effectively with senior leaders, subject matter experts 

and external stakeholders to develop media opportunities and 

communications activity. 

X 
 

Experience using media monitoring, evaluation and audience insight to 

assess effectiveness and inform future activity. 

X 
 

Experience line managing, coaching and developing communications 

professionals to deliver high-quality outcomes. 

X 
 

Able to work well with young people acting as Youth Futures Ambassadors 

and able to work in collaboration with organisations who share values and 

mission to improve outcomes for young people  

X 
 

Experience prioritising competing demands, managing workflows and 

delivering communications activity to tight deadlines. 

X 
 

Able to establish priorities and manage a complex workload to meet tight 

deadlines 

  

Ability to identify opportunities, anticipate risks and develop communication 

approaches that support organisational goals. 

X 
 

Ability to interpret data, media performance metrics and audience insight to 

inform decision-making and continuous improvement. 

X  

Confidence and the ability to make solid, reasonable decisions X  

Strong ability to work flexibly - managing changing and competing priorities 

and absorbing new information rapidly to address complex issues. 

X  

Able to challenge and influence others, including more senior colleagues 

and stakeholders, to ensure that the right outcomes are achieved. 

X  

Strong ability to build effective working relationships with internal and 

external stakeholders at all levels, to work collaboratively to achieve 

objectives. 

X  

Skills & competencies  
  

Exceptional media relations skills with the ability to secure high-quality 

coverage and build trusted journalist relationships. 

X 
 

Excellent writing, editing and proofreading skills, including press releases, 

briefings, opinion pieces, statements and Q&A materials. 

X 
 

Excellent written and verbal communication skills, engaging at different 

levels and able to articulate complex concepts clearly and concisely 

X  

To role model positive leadership attributes that demonstrate alignment with 

Youth Futures values and behaviours and embed equal opportunities and 

diversity values and objectives  

X 
 

Strong interpersonal and influencing skills, with the ability to advise, challenge 

and support senior stakeholders confidently. 

X 
 

Strong IT skills, including use of MS Office applications (Word, Excel, 

PowerPoint etc), shared online folders and planning tools (Asana, 

Trello), calendars and contacts and Wordpress and MailChimp  

X 
 



 

 

A collaborative team member but also a person who understands when to 

take the initiative, be proactive and work independently 

X  

Having a clear passion to improve employment outcomes for marginalised 

young people 

X  

Developing and delivering creative yet practical solutions to highly complex 

problems   

X  

 

 

Mindset 

❖ Strong emotional intelligence with the ability to build trust quickly 

❖ Able to manage up, down and across with sensitivity and maturity 

❖ Highly collaborative, working effectively with peers and partners 

❖ Calm, pragmatic and solutions-focused under pressure 

❖ Excellent communicator, able to distil complexity with clarity. 

❖ Genuine commitment to Youth Futures Foundation’s mission and values 

❖ Positive, proactive and flexible, comfortable in a fast-moving organisation 

❖ Demonstrates inclusiveness, respect and a commitment to equity, diversity and 

inclusion 

❖ Willing to roll sleeves up and contribute to a strong, supportive team culture 

❖ Consistently follows internal policies and processes, modelling good practice 

 

Things to Know 

 

As part of Youth Futures Foundation’s safeguarding policy, all employees are subject to a basic 

Disclosure and Barring Service (DBS) check, some positions may require an enhanced level 

disclosure. 

The young people we aim to serve – and the challenges they face - are all unique. We are looking 

to build a team that reflects this diversity. Our commitment to inclusion across race, gender, age, 

class, religion, identity, and experience forms the cornerstone of our work. We are an equal 

opportunities employer, Mindful Employer, Disability Confident and welcome applications from all 

sections of the community. 

 

We are particularly keen to encourage people with lived experience of the challenges facing 

young people in the labour market, and committed to supporting you in your application. Please 

contact us if you require any additional support. 

 

Internally, we encourage an open, collaborative and inclusive working environment. 
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